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The triumph of the
colourful woman –
årpå
Gudrun Sjödén celebrates
webben
20 years of online sales
TJOOHOO!

Gudrun Sjödén launched her first webshop way back in 1997. With a big interest in new digital
technologies and international sales, in the mid-’ 90s she was an online pioneer. Nowadays her
company sells its colourful clothing and home textiles to customers in 52 countries through its
award-winning webshop. The company’s current focus is on global expansion and growth.
GUDRUN SJÖDÉN CELEBRATES 20 YEARS ONLINE IN 20 DAYS FROM 6 TO 25
SEPTEMBER THE COMPANY WILL BE CELEBRATING 20 YEARS OF ONLINE SALES

“I have always been interested in new technologies and in communicating directly with customers. With digital technologies,
we could reach customers throughout the world directly. Our colourful customer is just as interested in these as I am –
something that we could really see in 1997. I never read any user manual, I just got stuck in. As we’ve handled catalogue
sales since the ‘70s, we already had our inventory and logistics flow in place – knowledge that many others who hopped
aboard the “internet train” in the mid-‘90s didn’t have.
In 1997, we launched our first webshop, with a drawing of a flying woman on the homepage. Nowadays, online sales are our
biggest distribution channel, making up almost 60% of turnover – it’s growing and growing. In the past year, online sales in
our focus market, USA, have increased by 30% – that’s unparalleled….
Some have nicknamed it ‘the triumph of the colourful woman’ – and I think that’s great,”
says Gudrun Sjödén, owner, CEO and Head Designer.
”WEBSHOP OF THE YEAR”
Online sales have been crucial to Gudrun Sjödén’s expansion. Beginning with customers in the Nordics, over time online
sales to other markets – primarily the USA and Germany – have grown. During this time, Gudrun Sjödén’s success story
has gained a huge amount of recognition for its entrepreneurship. In 2013, the webshop was named “webshop of the year”
in the annual Neocom Gala, one of Germany’s most important honours in the internet and distance-selling world.
CELEBRATING 20 YEARS IN 20 DAYS WITH A BANG!
Over 20 days, Gudrun Sjödén will be celebrating in all of its markets and in every one of its 22 stores
in seven countries. Gudrun has designed a special little collection to mark the occasion:
the flying woman will be making her comeback in an updated form, accompanied by film pieces
and dazzling offers every day.
Gudrun Sjödén founded her company in 1976. Today company turnover is almost 800 million kronor, with its
unique clothing and home textiles sold in Gudrun Sjödén stores in Sweden, Norway, Denmark, Finland, the
USA, England and Germany, as well as via distance/online/catalogue sales to customers in some 52 countries.
2017 is looking to be its best year yet, with an increase in sales of 9%. For several years, the company has
been in the top class when it comes to Swedish fashion exports, and Gudrun Sjödén has received a number
of honours, including H.M. the King of Sweden’s Litteris et Artibus Medal for fashion design work and ELLE
Sweden’s sustainability award.
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