PRESS RELEASE SPRING 2019

Simplicity & Sensations
GUDRUN SJÖDÉN’S GREEN SPRING COLLECTION 2019
Natural simplicity and vibrant colours of the Mediterranean. That’s the
look of Gudrun Sjödén’s Spring Collection 2019. With its motifs themed
on olive groves, lemons, turquoise sea and ancient Rome and Greece,
in patternful layered looks, coordinated with a new essentials collection
named “Gudrun’s Green Simplicity” to evoke the simple honesty of
Gudrun Sjödén’s 70s-era designs.
“I want to get back to the simple things in life, work and the clothing
range”. That “straight-up-and-down” look without any fuss. This was my
design concept back when I started the company in 1976. Today, 73%
of our designs are made from sustainable materials. The aim is simple,
natural, green and sustainable. As ever, GREEN means materials carefully
selected for their eco-friendliness and wearability for customers around
the globe”, says Gudrun Sjödén, CEO, Owner and Founder.
THE SPRING PROMOTION AND COLLECTION GO OUT TO
GUDRUN SJÖDÉN’S CUSTOMERS ON 22 JANUARY 2019.
Gudrun Sjödén is one of Scandinavia’s most successful and distinctive designers
with worldwide sales. Today, the company has customers in more than 70
countries. Sales are through the catalogue, the webshop, and own-label stores in
seven markets. The webshop accounts for almost 70% of the company’s global
sales.
MEDITERRANEAN MOSAICS
Cosy wool and organic cotton. The warm “Mosaik” jacquard cardigan, for
example, was inspired by Mediterranean mosaic and terrazzo designs.
Perfect for those chillier spring nights.
COLOUR-POP PASTELS
The new essentials collection will add cheerful pops of wardrobe colour.
Fashioned from carefully selected natural materials like organic wool, cotton,
modal and linen.
GUDRUN SJÖDÉN EXPANSION IN THE USA
Gudrun Sjödén’s unique collections are undergoing expansion in several markets.
Germany is the company’s biggest market at present. In 2018 the American market
will be outstripping the Swedish market. The UK and France are other markets in
which the company’s online trade is showing growth.
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GUDRUN SJÖDÉN: FOUR DECADES OF COLOUR & DESIGN
Gudrun Sjödén opened her first store in Stockholm in 1976. The brand concept is still
comfortable, colourful clothes crafted from natural fabrics and with a Nordic design. But so
much has happened over the years. Gudrun Sjödén has long been committed to using more
sustainable and eco-friendly materials. And the customer base continues to expand.
Today, the clothes are sold via the webshop and catalogues to customers in more than 70
markets, of which Germany, the UK and the USA are the fastest-growing. Over the years, Gudrun
Sjödén has received many accolades as a designer and entrepreneur, including the King of
Sweden’s Litteris et Artibus Medal and ELLE Sweden’s sustainability award, and has been the no.
1 Swedish fashion label export for several years.
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